


Objective

To establish Oats in the US consumer market as a tasty,
versatile and healthy food ingredient that may be enjoyed at
anytime of the day, and promote consumption.




Target Market

Females

Aged 24-64
in the

UNITED gﬁgﬁétes aged 24 to 64
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OAT-RAGEOUS RECIPES

PARMESAN AND OAT-BREADED
ASPARAGUS

A healthy alternative to fried food, tender-crisp
asparagus emerge from the oven in a golden, cheesy oat
crust. This simple, elegant appetizer is perfect for
entertaining or just snacking.... Confinue Reading
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JALAPENO CHEESE CORNBREAD

'Who can resist a piece of moist cornbread, still warm
from the oven? We've replaced some of the flour in cur
traditional recipe with cat flour, for added nurrition.
The jalapefios and cheese make this cornbread a perfect
accompaniment for chili.... Continue Reading
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LEMONY SHRIMP WITH PARMESAN
OATS

1In our easy-to-prepare twist on “shrimp and grits,” a
generous serving of garlicky, lemony shrimp nestles
into buttery, cheesy stee! cur oarts, This is next-level
comfort food.... Continue Reading

Sharethis: § P M

OAT RISOTTO WITH PARMESAN AND
PEAS

Steel cut oats take the place of Arbotio rice in this
creamy risotto-inspired dish. It's actually less hands on
than traditional risotto. For a different taste, try
pecorino or Romano cheese in place of the parmesan....

Continue Reading

PIZZA (GLUTEN-FREE OAT CRUST)

Following a gluten-free diet shouldn't mean that you
have to give up pizza! Our easy, gluten-free dough,
made with ozt Gour, contains yeast and olive oil for an
authentic pizzeria taste. This recipe makes one large,
thin-crust pizza in about the same time it takes to call
for delivery.... Conti

e Reading

OUR FAVORITE OATMEAL CAKE

This is called “Our Favorite” cake for a reason. Super-
moist, cinnamon-scented oatmeal cake is topped with a
sweet brown sugar and coconut topping, broiled in the
oven to give an addictive crunch.... Cor
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OATMEAL CHOCOLATE CHIP
SKILLET COOKIE

‘The only thing better than a plate full of cookies isa
plate-sized cookie! Loaded with chocolate chips and
rolled oars, this crowd-pleasing giant cookie bakes ina
cast iron skillet. Serve warm with ice cream.... Continue

Reading

BUTTERMILK OAT BISCUITS AND
SAUSAGE GRAVY
Tender biscuits smothered in savory gravy is one of our

favorite indulgences. We've put a healthy twist on this
diner classic with wholesome oats and it’s every bit as

good as the original.... Continue Re
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BUFFALO CHICKEN WINGS (WITH
BLEU CHEESE DIP)

Oat fiour is our secret ingredient for crispy, flavorfil
chicken wings. The addictively spicy buffalo sauce
marries perfectly with the creamy, cooling dip....

Continue Reading
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STIR-FRIED VEGGIES AND OATS

Toasted steel cut oats stand in for rice in this craveable
version of our favorite Asian dish. Prep all of your
veggies and sauce before you start frying — this one
comes together in a flashl... Continue Reading

Page1ofs 1 2 3 4 3 Next =

HONEY MUSTARD OAT-CRUSTED
SALMON

In this tasty, heart-healthy entrée, salmon fillets are
brushed with a sweet and savory honey mustard glaze,
then topped with oats for a delicious crunch....

Continue Reading
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OAT BURRITO BOWLS

Build a better burrito bowl with all of your favorite
toppings on a base of healthy, fiberrich scesl cut cats....

Continue Reading
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Current Performance Indicators

(AS OF NOV 27, 2017)

oatseveryday.com pageviews 39,382 256,000
Facebook reach 2,094,268 555,000
Facebook followers 17,257 33,000

Facebook actions 370,933 275,000



Website Demographics



Facebook and Instagram Demographics



Objectives for Second Half
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Objectives for Phase 2
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52 recipes for Brand Awareness Strategic

weekly release. and Audience Partnerships
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